Realtor’s Guide to Using Photos In Real Estate Marketing


Photographs are a central component of marketing a property. The primary function that photos perform is to get prospective buyers to come look at the property.

In today’s market where 87% or more home buyers start their home search online a little thumbnail of the front of the property becomes the first reason buyers choose to look at more photos of your listing over the 20 others at the same price and location. Great interior photos in turn become the reason a buyer chooses to come look at your listing instead of the others. As pointed out by Vivian Toy, in her classic February, 2007 New York Times article, Making Every Pixel Count,“a picture can be worth more than a thousand words, much, much more.”

But there are even more compelling reasons for using great photography to present your listing:






As the marketing expert in charge of selling your client’s property it is all important these days to understand the way marketing photos work so you can use photography to maximum benefit whether you are shooting your own photos or hiring a professional photographer.
Here are 10 essential principles that you can use to give your marketing photos maximum effectiveness:













As a Realtor you can look for photographer that uses these princples or you can use these principles to shoot photos yourself if you are technically inclined or have support staff that shoot your photos.

As the listing agent in charge of marketing a property, you are responsible for implementing these principles. Use these guidelines to produce, select and present your marketing photos for maximum effectiveness.

If you or someone on your support staff is not up to creating photos that follow the 10 essential principles above, hire a professional real estate photographer to shoot photos of your listing.

For a few hundred dollars a listing you can hire a professional real estate photographer. Experienced real estate photographers will follow these principles. But remember, you are the marketing expert. If you don’t see these principles being followed ask questions.
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